
Working with our bottling and external partners, we estimate that the 

Coca-Cola system has exceeded our goal of returning to nature and 

communities all of the water we use in our beverages and their production.

For every drop we use,
we give one back. 

    e are giving back an 
estimated 115% of the 
water we use in our 
products to communities
and nature.

W

    e’re working to use less water
per liter of product we produce each year. 
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 TOTAL WATER USE

Product Volume
Water Use:

151.1B Liters

Manufacturing 
Water Use:
149.09B Liters

300.19
BILLION
LITERS

337.7B
BILLION
LITERS

20

15
 RETURNED WATER

Replenish Projects:
191.9B Liters

Treated 
Wastewater 
Returned:
145.8B Liters

   ur partnership and progress to date has resulted in positive impact.O

 across 200+ countries 
have completed

source vulnerability 
assessments of

local watersheds

863
BOTTLING
PLANTS

in 12 countries

in Africa, Latin 

America and

the Caribbean

50
WATER
FUNDS

50+
PROJECTS

in partnership with 

World Wildlife Fund to 

protect fresh water 

resources over 9 years

187,OOO
HECTARES

of forest restored 

with native species 

and conserved in 

20 countries

in community water 

projects globally

$300+
MILLION
INVESTED

248
water partnership

projects in

2,000
communities

across 71
countries*

2004
2.7L

2015
1.98L

2020
1.7L

*

*projected 
based on 
Company 
goals and 

performance

27%
less water
used per liter
of product
over 13 years

HERE’S HOW:

   providing safe water access

   restoring and protecting watersheds

   supporting water for productive use

*drops represent countries with projects

400+
PARTNERS engaged in community 

water programs across 

71 countries

people provided sustainable, safe 

water access in Africa through our 

Replenish Africa Initiative (RAIN)

2
MILLION

In the coming years, we plan to continue to grow our conservation efforts and dedication to 

the communities we serve. To learn more and see the partners who made this possible, visit 

coca-colacompany.com/water.




